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Caring for the Most Vulnerable during the Pandemic

Population Health Nurse Alice Corson has been 

volunteering at the Portland Free Clinic on India St. 

since 2014. But she says she’s never been prouder to 

serve there than she has over the past 12 months. As 

a local nonprofit providing physical and mental health 

services for Greater Portland-area patients without 

health insurance, the clinic has only two paid employees, 

relying heavily on volunteer health care providers to 

staff its Monday through Thursday operations. 

As Alice puts it, “COVID has changed all of our lives. 

However, without hesitation, the amazing group of 

volunteers are committed to providing the same 

outstanding care as always. The PCPs, nurses, physical 

therapists, and mental health counselors have continued 

working their own daily jobs then tirelessly come in each 

day or evening to provide high-quality care to clinic 

patients who would have no access to care, otherwise. 

I am honored to work beside everyone there—including 

some great people who also work at Martin’s Point.”  
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Be a Santa to a Senior

Active employee engagement supporting our community has always been a hallmark of our Martin’s 

Point culture. Despite the pandemic’s damper on most in-person volunteer opportunities, our fifth year 

of participation in the Be a Santa to a Senior program highlights our continued dedication to finding 

ways to touch the lives of those in need in our community. This year, Martin’s Point employees granted 

the holiday wishes of over 50 local disadvantaged seniors—stuffing festive gift bags with new slippers, 

favorite soaps, boxes of sweets, and much more. These gestures of caring warmed hearts and lifted 

spirits during a particularly lonely year for many of these elder community members hard hit by the 

isolation caused by the pandemic.
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$134,685

272
Martin’s Point  

Employees Pledged

Total Giving Campaign Donations 
including Martin’s Point Match

ANNUAL GIVING CAMPAIGN

Each fall, Martin’s Point employees come together through our Annual Giving Campaign to generously pledge financial 

support to the United Way, Community Health Charities of Maine, and MaineShare—umbrella organizations representing 

hundreds of local and national nonprofits focused on community health and well-being. A Board-approved, dollar-for-

dollar organizational match doubles the impact of employee pledges, helping us make a meaningful investment back 

into the communities that sustain our work and extend our mission. Despite the COVID-19 pandemic, employees came 

together for our most successful campaign to date.

$140,000

$120,000

$100,000

$80,000

$60,000

2015 2016 2017 2018 2019 2020

74

272
256

210

173

240

EMPLOYEE 
PLEDGES

2020 TOTALS

23



Portland Trails 

Thank You! 

Oasis Free Clinics 

Apex Youth 

Connection 

These videos showcase a selection of some of the 

many partnerships Martin’s Point has fostered with 

like-missioned nonprofits in our community. 

Click on the thumbnails to watch these videos.

MARTIN’S POINT  
IN THE COMMUNITY 

VIDEOS
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https://vimeo.com/martinspoint/portlandtrails
https://vimeo.com/418976460
https://vimeo.com/martinspoint/oasis
https://vimeo.com/martinspoint/apex


Mike Wescott 

Member

Lauretta Torraca 

Member and Patient

YOUR HEALTH,  
YOUR STORY VIDEOS

This video series captures the unique stories of our 

patients and health plan members. 

Click on the thumbnails to watch these videos.

“Don’t get scared.  
Being scared is the worst thing  

that can happen to you.”
Hear member and patient Lauretta Torraca’s thoughts on starting over.  

Watch her inspiring video by clicking her photo.
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https://vimeo.com/394954909
https://vimeo.com/539616411
https://vimeo.com/539616411


About this 
Report

The Community Impact Report provides an annual 

overview of our organization’s work to engage with and 

improve the health and well-being of our community. 

This report is produced by the Community Engagement 

team within the Marketing department at Martin’s Point 

Health Care.

To learn more about our efforts, please contact:

@ Steve Amendo,  

Chief Marketing Officer

@ Russell Phillips,  

Director of Community Engagement

@ Miranda Dolph,  

Marketing and Community Engagement 

Specialist

Our “Thank You” photo 

series became our 

special way to thank 

frontline workers during 

the pandemic. 
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